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ARE YOU DISCOUNTING YOUR PRICES?
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Transforming insights into sustainable profits




Are you discounting your prices to stimulate more demand for your product or services?  If demand for your products or services has fallen, reducing your prices will not increase demand.  Lowering your prices will simply reduce your revenue and profitability.

Protect your prices with a pricing strategy
Would you like to protect the prices of your existing products?  A pricing strategy can do this for you.  It can also attract new customers who might not normally buy from you.  In addition, it can help you increase your revenue and profits.
Implement  a pricing strategy
1. Ensure your range of product and services includes a good, better and best offer
2. Make sure your staff can identify price sensitive customers

3. Promote a low value “good” offer to price sensitive customers

4. Promote your better and best offers to customers who buy on value not price

5. Negotiate with customers on price-value trade-offs not on price discounting

6. Develop a loss leader offer based on value 
(not a price discount) to attract more customers 
e.g. buy one, get 25% more

7. Promote a loss leader offer for a limited time to attract more customers.




How can we help you?

Sustainable Marketing Services Australia can help you to develop a pricing strategy to protect your prices and revenues.

Disadvantages of discounting


Undermines your customers’ trust


Trains your customers to negotiate


Destroys the integrity of your pricing


Reduces the value of your brand


Makes it difficult to increase prices later.





BOOK A “FREE” PRICING HEALTH CHECK.


Call Maria Anderson on 1300 699 085.












